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THE INTERNATIONAL HOME + Housewares Show continues to 
highlight the latest in innovation and design and this year was sold 
out with 2,115 exhibitors from 46 countries, not to mention an 
increase in buyer attendance from US and international markets 
with 60,000+ total attendees from around the globe. 

The Show’s Saturday morning opening was another key factor, 
supported by the New Exhibitor Preview event, which allowed 60 
of the no less than 442 new exhibitors to engage with buyers and 
news media in advance of the official opening.

As usual, the show also included a series of thought-provoking 
educational sessions, including keynote programs on the 
convergence of housewares and giftware, colour trends by Lee 
Eiseman of the Pantone Color Institute, an overview of consumer 
trends by Tom Mirabile of Lifetime Brands, and former 
Republican Presidential candidate Mitt Romney speaking at the 
annual Industry Breakfast.

In addition, the Innovation Theater offered almost two dozen 
presentations on social technologies, retail design, branding, 
intellectual property protection and global lifestyle trends.

Interest in home automation continues
With consumers clearly intrigued by the idea of saving time and 
money without sacrificing convenience, automation, smart home 
appliances and healthy living were seen as continuing trends.

Transparency Market Research, a global market intelligence 
company, valued the global home automation market at some 
US$4.41 billion in 2013 with the expectation it will account for 
US$21.67 billion in 2020. That’s a more than five-fold increase.

Home automation products have piqued the industry’s 
interest in smart products that can integrate devices together to 
centralise, communicate and control multiple appliances within 
the home. But, while this technology has created a buzz within 
the industry, the majority of consumers may not be ready for a 
home that looks like an episode of The Jetsons. 

Many are concerned about the synergy – or lack thereof – of 
multiple smart appliances that may not be able to work on the 
same platform. Yet, in the past few years, consumer interest has 
increased in products like robotic vacuums that employ smart 
technology or products like major appliances that can be 
monitored or controlled by smart phones, tablets or computers. 

The 2015 International Home + Housewares 
Show was held over 7-10 March, as usual 
in Chicago. Delegates arriving with a little 
trepidation due to the harsh winter cold snap 
that was enveloping North America were 
pleasantly surprised as temperatures climbed 
right on cue.

The broad umbrella of healthy living, including healthy eating, 
healthy homes and healthy cleaning, are also proving popular. 
These categories include smart products that make healthy eating 
easier, like juicers which save time and ensure healthy choices, or 
kitchen electrics that appeal to consumers who need to prepare 
gluten-free or vegan foods.

The Clean, Contain & Sustain segment of the show showed 
continuing green trends with a multipurpose steam cleaning 
system pitched as a natural and environmentally safe alternative 
to using harsh chemicals to clean and sanitise. Reusable dry 
cleaning bags that are both lightweight, portable and 
environmentally-friendly. Innovative sponges that feature tiny 
holes that allow for the use of smaller amounts of soap or 
cleaning agents.

SDAs continue heading for home automation
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TOOL BRAND BRANCHES OUT

Black+Decker’s 5 Minute 

Pizza Oven & Snack Maker 

was in the Windy City 

baking pizza to perfection 

in 5 minutes. It can preheat 

and cook 2-3 pizzas using 

its custom engineered 

heating elements in the time that it takes to simply preheat 

a conventional oven. It can fit up to a 12” family sized pizza, 

accommodating both fresh and frozen pizzas. 

www.spectrumbrands.com

See the various new products dotted around these pages that 
we’ve chosen to illustrate all this and do bear in mind that many 
may not be available in New Zealand.

Who were judged best in housewares??
Thirteen housewares suppliers, ranging from well-established 
brands to first-time exhibitors, were honoured as winners of the 
sought-after IHA Innovation Awards. The winners in each of 13 
categories were announced on the first day of the show: 
• Bath & Personal Care: Simplehuman for Adjustable Shower 

Caddy.
• Cleaning: FusionBrands for WaveRack.
• Cook & Bakeware: Frieling USA Inc for BLACK CUBE 

Cookware.
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LIKE A 
BREADMAKER BUT 
IT’S FOR PASTA

Philips was demonstrating 

its clever Pasta Maker from 

its Avance Collection at the 

IHS. With 1600 lb extrusion 

force, it can make a pound 

of pasta with perfect texture 

in just 15 minutes. Plus it’s  

fully automatic solution – 

after choosing program and 

pressing start button, the 

machine automatically mixes, kneads and extrudes in one go. 

There are 4 default shaping discs for spaghetti, penne, fettuccine 

and lasagna with more to come for different types of noodle and 

pasta. A specially designed cleaning tool makes cleaning a one-

push job. The US$350 product comes with a free recipe book.

www.usa.philips.com

PRINT YOUR 
PANCAKES 
THANKS TO 
STOREBOUND

Seen in Chicago from the 

clever people at Storebound 

comes the PancakeBot, 

with which you can “print” 

out pancakes to just about 

any design. The press blurb 

says: “Designed to inspire, 

entertain, and bring out the 

creativity in both young and old at home, the PancakeBot is also 

a product with commercial durability to help your brand make a 

lasting impression and draw in more customers.” Yes it may not 

sell in massive numbers but it’s a classic sprat to catch a mackerel 

scenario – get one in-store and watch the crowds accumulate… 

Software allows you to design your own pancake by tracing an 

image on your computer, storing it on an SD card and slotting 

that into the “printer”. PancakeBot uses a patent pending batter 

dispensing system to “print” the batter onto the included griddle. 

www.storebound.com

BLENDING CONNECTIONS

In Chicago, Blendtec announced plans to release an industry-

first Bluetooth-connected food preparation system that will 

“dramatically advance the concept of the connected kitchen”. 

Blendtec Connect goes beyond “today’s rudimentary 

technology” by linking a free recipe app with multiple countertop 

appliances to both simplify and speed up “home recipe 

assembly”. The range comprises a Blendtec blender, mixer, food 

scale and recipe app connected by Bluetooth technology.

www.blendtec.com

LOOKING FOR 
THE PERFECT 
DRINK?

Just the thing after a 

hard day schlepping 

around the show halls – the Perfect Drink! Billed as your own 

bartender, Perfect Drink is an app (for Android or iOS), shaker 

and scale combo. You choose any of 300+ standard drinks 

recipes, then simply put your glass on the scale and follow the 

instructions, adding ingredients as you go – the scale tells you 

to stop or add the next ingredient. The app can even recalculate 

quantities if you pour in too much of something and you can 

also edit the recipes according to your own personal tastes. Sells 

in the States for US$49.99 and there’s a baking equivalent called 

Perfect Bake to boot!

http://perfectdrinkapp.com/

“Congratulations to these winners; they are excellent 
representatives of the cutting-edge innovation and creativity that 
is driving the housewares industry today,” said Phil Brandl, IHA 
President & CEO. 

“Based on the efforts of these and other design-focused companies 
in our industry, consumers are able to fill their homes with innovative 
products that meet their individual needs and varied lifestyles.”

Once again the International Home & Housewares Show 
delivered a plethora of new and exciting product and trends 
continuing to make it a must attend event on the calendar. For 
more information about exhibitors and the show, visit  
www.housewares.org/housewaresconnect365  

• Floor & Carpet Care: Techko Maid Inc for SuperMaid.
• Home Décor & Gifts: Paint Handy LLC for Paint Handy.
• Home Organization & Storage: YouCopia for StoraStack.
• Household Electrics & Home Environment: Miro for CleanPot.
• Kitchen Electrics: Boyd Coffee Company for Brazen 8 Cup 

Brew System.
• Kitchen Hand Tools & Cutlery: IMCG Inc for Butter Mill.
• Kitchenware: Bruer LLC for Cold Bruer.
• Personal Care & Home Healthcare: Crane USA, Inc for Mini 

Travel Humidifier.
• Pet Products: DOMO Dog Biscuit Maker.
• Tabletop: Metrokane Inc for Rabbit Push Muddler.

LOOKING TO INCREASE 
YOUR PRODUCT SALES OVER THE 
COMING MONTHS?
Our professional team of Nationwide Brand Ambassadors 
will connect potential customers with your product.

« 70% of customers make their purchasing decisions in-store.
« Letting customers touch, feel and see your product gives them a true sense of your product.

Our brand ambassadors are trained to be  an additional sales arm of your business. The outgoing, 
professional team will be on  hand to help consumers understand  the key benefits and features of 
 your products and help them  make the right purchasing  decisions.
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Visit us at www.thegeneralistpr.co.nz
 Email Rebecca@thegeneralistpr.co.nz
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